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Utilise an extensive brand-building marketing campaign to support your business growth:
receive huge profile, across multiple channels, in association with our luxury media brand.
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2 Gain high-quality networking opportunities with fellow business leaders in the city and
beyond...
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3 Enhance your business profile, and build your brand at the biggest business eventin Bath # @
o
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THE JUDGES

It is integral that the Awards are judged wholly independently of Bath Life. There is a fresh panel selected each year
from the senior business community with a variety of expertise. Our previous Judges include business leaders from:




Bath Life

AWARDS | .




Bath Life

AWARDS

HEABDNINEISEONSOR

Take the unique leadership position and showcase your brand. We collaborate closely with our Headline Sponsor to create and
deliver value, the below is an indication of the package but bespoke elements can be discussed for this level.

BEFORE

Most prominent branding and coverage in all
Awards promotion in Bath Life.

Most prominent branding in email newsletters
sent to over 5,000 business contacts

Full page advert in the Official Awards Preview
in Bath Life

Exclusive email newsletter sent to the Bath Life
Awards database with your messaging

Most prominent branding on the Bath Life
Awards website homepage

Most prominent branding and opportunity to
speak at the live-stream Finalist Grand Reveal
virtual event

Regular mentions in posts and tagged in
descriptors across Bath Life Awards and Bath
Life social media accounts: Twitter, LinkedIn
and Instagram

Eight places at the Finalists’ & Sponsors’
Reception event including an opportunity to
make a speech

DURING

Table of ten in the prime position at the
front of the stage at the Awards

Opportunity to make a speech at the start
of the evening

Opportunity to network with the 500
attendees (list sent in advance)

Avrrival drinks, three-course meal, wine and
Champagne on your table

Full-page advert in the Awards Official
Showguide, given to every attendee

Most prominent branding across every
element including: Winner photo
backdrop, the Awards stage set, Official
Showguide, table plan, banners and
boards

Logo on the Hosts' presentation lecterns

Massive coverage on social media with
multiple tags '

AFTER

Logo inclusion and feature in the film of
the event

Full page advert and profile in Official
Awards Review coverage in Bath Life

e advert in Bath Life
paign

Exclusive email newsletter sent to the . ‘

Life Awards database

Full summary presentation of the coverage

and branding received throughout the
entire campaign

Fou ces at the exclusive Sponsors’
Din

Complementary tickets to a suite of

Medi‘h events
*

An additional full p
at any point in the

CAMPAIGN INVESTMENT

SOLD UNTIL 2024
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RNV ESE@NSOR

Receive premier-level sponsorship by aligning your company with the créme-de-la-créeme Award of the event:
The Platinum Award crowns the Judges’ choice of the best winner of all Categories.

BEFORE

Prominent branding in all Awards
promotion in Bath Life.

Prominent branding in email
newsletters sent to over 5,000 contacts

Half page advert in the Official Awards
Preview in Bath Life

Prominent branding on the Bath Life
Awards website homepage

Branding and name check in the live-
stream Finalist Grand Reveal

Regular mentions in posts across Bath
Life Awards and Bath Life social media
accounts: Twitter, LinkedIn, Instagram

Four places at the Finalists’ & Sponsors’
Reception event

DURING

AFTER

Half page advert and profile in Official
Awards Review coverage in Bath Life™

Table of ten in a top position in front of c
the stage at the Awards

Full summary presentation of the
coverage and branding received
throughout the entire campaign

-
Avrrival drinks, three-course meal, wine .
and Champagne on your table

Opportunity to network with the 500

attendees (list sent in advance) +  Two places at the exclusive Sponsors’
. - + Dinner
Half-page advert in the Awards Official
Showguide, given to every attendee + Comple y‘ts to a MediaClash .

sister-event

Prominent branding across every
element including: Winner photo
backdrop, Official Showguide, table
plan, boards

Personal introduction to st,to
present the top Award of the evening

Massive coverage on social media, with
multiple tags

CAMPAIGN INVESTMENT e » -;
£6,500 for one year .

£6,000 per year for two years

£5,500 per year for three years
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GEIDIUNECORVESRONSOR

Exclusive association with your chosen category and an extensive marketing package.

BEFORE DURING AFTER

*  Prominent branding in all Awards *  Table with eight places +  Profile in Official Awards Review

romotion in Bath Life. y ) : coverage in Bath Life
P . Arrival drinks, three-course meal, wine 9

*  Prominent branding in email and Champagne on your table *  Full summary presentation of the
newsletters sent to over 5,000 contacts coverage and branding received

»  Opportunity to network with the 500 throughout the entire campaign

. Profile in the Official Awards Preview in attendees (list sent in advance)
Bath Life i Profile in the Awards Official +  Two places at the exclusive Sponsors’
. Prominent branding on the Bath Life Showguide, given to every attendee @ Dinner
Awards website homepage . ‘ + Comple y‘ts to a MediaClash
*  Prominent branding across every B oy
. Branding and name check in the live- element including: Winner photo
stream Finalist Grand Reveal backdrop, Official Showguide, table ‘ ‘
. Regular mentions in posts across Bath elelly [oeeles
Life Awards and Bath Life social media . Personal introduction to stage to
accounts: Twitter, LinkedIn, Instagram present your Award on the&ning ’ \\“‘
A\
. Two places at the Finalists’ & Sponsors’ . Massive coverage on social media, wit \
Reception event multiple tags ' N () W

CAMPAIGN INVESTMIENTT » "
£6,000 for one year 9 )

£5,500 per year for two years

£5,000 per year for three years
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SIN/EREVABNERS EOINS@OR

Table with eight seats at the Awards plus marketing package.

BEFORE

. Company name and link in email
newsletters sent to over 5,000 contacts

«  Company name in the Official Awards
Preview in Bath Life

. Logo and link as a Silver Sponsor on the
Bath Life Awards website homepage

o A.\ minimum of one mention in posts
across Bath Life Awards and Bath Life
social media accounts: Twitter,
LinkedIn, Instagram

*  Two places at the Finalists’ & Sponsors’
Reception event

CAMPAIGN INVESTMENT

£3,250 per year

DURING

AFTER

Table with eight places *  Company name in Official Awards

4 ) Review coverage in Bath Life
Arrival drinks, three-course meal and 9

wine on your table

Opportunity to network with the 500
attendees (list sent in advance)

Logo in the Awards Official Showguide, .
given to every attendee LY

Logo on your table, on screen and on
printed material at the event

Tagged on social media posts -
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P EERIRARINVES RONSOR

Full association with the popular after-event drinks which all attendees are directed to for follow-up conversations

BEFORE

. Branding in all Awards promotion in
Bath Life.

. Branding in email newsletters sent to
over 5,000 business contacts

. Profile in the Official Awards Preview in
Bath Life

. Prominent branding on the Bath Life
Awards website homepage

. Name check in the live-stream Finalist
Grand Reveal

. Regular mentions in posts across Bath
Life Awards and Bath Life social media
accounts: Twitter, LinkedIn, Instagram

+  Two places at the Finalists’ & Sponsors’

Reception event

CAMPAIGN INVESTMIENT

SOLD FOR 2024
£6,000 for one year
£5,500 per year for two years

£5,000 per year for three years

DURING

Table with eight places

Arrival drinks, three-course meal, wine
and Champagne on your table

Opportunity to network with the 500
attendees (list sent in advance)

Profile in the Awards Official
Showguide, given to every attendee

Branding across every element
including: Winner photo backdrop,
Official Showguide, table plan, boards

Massive coverage on social media, with
multiple tags

Opportunity to host the O I After—‘

Party at your venue

Posters throughout the venue
advertising the after party wi ur
branding

-

B R

AFTER

Profile in Official Awards Review
coverage in Bath Life

Full summary presentation of the
coverage and branding received
throughout the entire campaign

Two places at the exclusive Sponsors’
Dinner

Complen’y‘ts to a MediaClash &
sister-even
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BRINKSIRECERNTIIONISECONSOR

Full association with the exciting guest arrival drinks which is the first networking opportunity of Awards night

BEFORE DURING AFTER

»  Branding as a feature Sponsor in email *  Four tickets to attend the Awards *  Logo in Official Awards Review
newsletters sent to over 5,000 business 4 . coverage in Bath Life -
. Arrival drinks, three-course meal and
contacts : .
wine on your table c Full summary presentation of the
. Logo in the Official Awards Preview in ) Opportunity taiftwork ith the 500 coverage and branglmg recelyed
Bath Life . : throughout the entire campaign
attendees (list sent in advance)
. Brandl'ng as a Feature .Sponsor on the i Logo il Awards Official Showdlide) . . C;omplementary tickets to a MediaClash
Bath Life Awards website homepage X B sister-eve
given to every attendee
. Name check in the live-stream Finalist . ‘ .
Grand Reveal . Branding across selected elements
including: Official Showguide, table
. Mentions in posts across Bath Life plan, banners and boards L Y

Awards and Bath Life social media
accounts: Twitter, LinkedIn, Instagram
»  Two places at the Finalists' & Sponsors’ ’ - el et UDSOUT
R i banners to brand the drin eptio B
eception event
space to your company

. Coverage on social media, with tags

CAMPAIGN INVESTMENT , ,

P
SOLD FOR 2024 . R -
£4,500 for one year
£4,250 per year for two years

£3,750 per year for three years
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RE@ji0 ECONEISEONSOR:

Brand the most popular photo-feature on Awards night

BEFORE DURING AFTER
. Branding as a feature Sponsor in email . Four tickets to attend the Awards . Logo in Official Awards Review
newsletters sent to over 5,000 business 4 ) coverage in Bath Life .
. Arrival drinks, three-course meal and
contacts . .
wine on your table . Full summary presentation of the
. Logo in the Official Awards Preview in ) Opportunity taiftwork ith the 500 coverage and brangllng recelyed
Bath Life . : throughout the entire campaign
attendees (list sent in advance)
. Brandl'ng as a Feature .Sponsor on the i Logo il Awards Official Showdlide) . . (‘Tomplementary tickets to a MediaClash
Bath Life Awards website homepage . g sister-eve
given to every attendee
. Name check in the live-stream Finalist ) ‘ .
Branding across selected elements

Sl Reveal including: Official Showguide, table

. Mentions in posts across Bath Life plan, boards -
Awards and Bath Life social media
accounts: Twitter, LinkedIn, Instagram

. Coverage on social media, with tags
relating to the photobooth feature
*  Two places at the Finalists’ & Sponsors’

R i *  Your logo on the Cover St work
eception event

. Opportunity to provide photographer
engagement at the feature .

CAMPAIGN INVESTMIENT ‘ b
£4,500 for one year { D R

£4,250 per year for two years -

£3,750 per year for three years

*Additional tickets charged at £200 each
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GRANDIREVENRSRONSOR

Sponsor the most anticipated Grand Reveal live-stream virtual event, ahead of the Awards, in which the Finalists are announced

BEFORE DURING AFTER

. Branding as a feature Sponsor in email . Four tickets to the Awards . Logo in Official Awards Review
newsletters sent to over 5,000 business 4 ) coverage in Bath Life
. Arrival drinks, three-course meal and
contacts . .
wine on your table . Full summary presentation of the
. Logo and link on Finalists’ email coverage and branding received

. Opportunity to network with the 500

4 : throughout the entire campaign
attendees (list sent in advance) 9 Paig

announcement (highest open rates)

. Logo in the Official Awards Preview in i Logo inflRE Awards Official ShowgUite . -. '[I')\{I\;]onsrlaces at the exclusive Sponsors

Bath Life X
given to every attendee
c Branding as a Feature Sponsor on the . + Comple y'ts to a MediaClash
Bath Life Awards website homepage L Standing acroggPel CESEERTIS sister-event
e g el lielk e [Fim s e = ! including: Official Showguide, table
(Highest traffic day) il Deslie
. Coverage on social media, with tags

»  Consistent branding throughout the relating to the Grand Reveal

[ i i D YouTube bath life
live-stream Finalist Grand Reveal

. Opportunity to speak at the Grand

- LA ]
Reveal event and provide video content = BathlLife
=2

: : . AWARDS 2022
. Mentions in posts across Bath Life .

Awards and Bath Life social media CAMPAIGN INVESTMIENT
accounts: Twitter, LinkedIn, Instagram.
Link and logo included on the day £4,000 for one year
(huge engagement)

e

£3,500 per year for two years

S T T e e R =

»  Two places at the Finalists’ & Sponsors’
Reception event

£3,000 per year for three years

Bath Life Grand Reveal 2022

*Additional tickets charged at £200 each

5 2 GP DISLIKE 2> SHARE =4 SAVE ...
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EINARISIISEESS RONS ORSIREGERIIG NS EONS©/R

Full association with the pre-Awards gathering that all Finalists’ & Sponsors’ are invited to

BEFORE

. Branding as a Feature Sponsor in email
newsletters sent to over 5,000 business
contacts

*  Logo in the Official Awards Preview in
Bath Life

. Branding as a Feature Sponsor on the

Bath Life Awards website homepage

. Name check in the live-stream Finalist
Grand Reveal

. Mentions in posts across Bath Life
Awards and Bath Life social media
accounts: Twitter, LinkedIn, Instagram

. Six places at the Finalists’ & Sponsers’
Reception event

J Opportunity to speak at the Finalists’ &
Sponsors’ Reception

J Opportunity to provide up to four
banners to brand the Finalists &
Sponsors Reception

DURING

Four tickets to the Awards .

Arrival drinks, three-course meal and
wine on your table 0

Opportunity to network with the 500
attendees (list sent in advance)

Logo in the Awards Official Showguide, .

given to every attendee L

Branding across selected elements
including: Official Showguide, table
plan, banners

Coverage on social media, with tags
relating to Finalists & Sponsers’
Reception

CAMPAIGN INVESTMENT

£4,500 for one year
£4,000 per year for two years

£3,500 per year for three years

*Additional tickets charged at £200 each

AFTER

Logo in Official Awards Review
coverage in Bath Life

Full summary presentation of the
coverage and branding received
throughout the entire campaign

Two places at the exclusive Sponsors’

Dinner
y‘ts to a MediaClash

Comple
sister-event
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MIEDIA WALL SPONSOIR

Association and branding of the popular media wall which hosts social content associated with the event,
shown on the big screen on Awards night during arrival and dinner

DURING AFTER

Four tickets to attend the Awards .

BEFORE

. Branding as a Feature Sponsor in email .
newsletters sent to over 5,000 business
contacts

Logo in Official Awards Review

*  Avrrival drinks, three-course meal and coverage in Bath Life

wine on your table «  Full summary presentation of the

coverage and branding received
throughout the entire campaign

*  Logo in the Official Awards Preview in

Bath Life . Opportunity to network with the 500

attendees (list sent in advance)
. Branding as a Feature Sponsor on the

Bath Life Awards website homepage given t9W-ry attendes Dinner

. Mentions in posts across Bath Life

Awards and Bath Life social media
accounts: Twitter, LinkedIn, Instagram

Two places at the Finalists’ & Sponsors'

+  Logo in the Awards Official Showguide, . " Two places at the exclusive Sponsors’

Complem’y.ts to a MediaClash .

sister-event

Branding across selected elements
including: Official Showguide, table
plan, banners

Coverage on social media, with tags

Reception event
. Prominent logo included asggart of
media wall .

CAMPAIGN INVESTMENT ¢

YOURLOGO

& BathlLife

HERE

£3,500 for one year o~ .
£3,000 per year for two years .

£2,500 per year for three years

*Additional tickets charged at £200 each
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EVIEINTREARIINIER

Provide a service for the event and its attendees and receive the following Partner Package

BEFORE

. Named and linked as an Event Partner
in email newsletters sent to over 5,000
business contacts

. Named in the Official Awards Preview in
Bath Life

. Logo and link as an Event Partner on
the Bath Life Awards website homepage

. Mentions in posts across Bath Life
Awards and Bath Life social media
accounts: Twitter, LinkedIn, Instagram

*  Two places at the Finalists’ & Sponsors’
Reception event

CAMPAIGN INVESTIMIENT

Bespoke packages from £750 plus tickets
at £200/head

DURING

Named in the Awards Official
Showguide, given to every attendee

Coverage on social media, with tags

AFTER

Named in Official Awards Review
coverage in Bath Life
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SPONSORSHIP OPTIQNSSUMMARY

HEADLINE
PLATINUM

GOLD CATEGORY
AFTER PARTY
DRINKS RECEPTION

COVERSTAR

FINALISTS' & SPONSORS’ RECEPTION

GRAND REVEAL

MEDIA WALL
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ENEANCEMMOURIPAGINVAGIE

Enhance your chosen sponsorship by adding the following:

ADVERT IN OFFICIAL PREVIEW & SOCIAL MEDIA PROMO EXTRA TICKETS
REVIEW «  15-30 second video or up to three »  Tickets sell out every year when Finalists
Have your advert appear alongside the images hosted on main feed of Bath are announ;ed. s 8 S'ponsor.there 5
Official Awards Preview and Review Life Awards Instagram with caption tag an extTtNsue beneflt of being ab/¥¥o
coverage in Bath Life. and key message. buy up to four more tickets before they
1 ' are even made available to Finalists.
The Preview is a prominent 8-page feature *  Main post shared to stories, plus two , ,
with information about the Finalists further stories with a link i Inwtedmorel colllegts and colleliagues =
. : attend. Included in every ticket is:
Jlﬂdg,es: Sponsors, images from the «  Content also shared on Twitter {
Einalists & Sponsors Reception and what . N ' Appear on list of attendees
to expect from the big night. «  Option to run a competition (prize must .
be minimum value of £500) . Arrival dr ourse meal and .
All adverts included in the Preview will also " ¥ o wine on yourtab
appear in the event Official Showguide *  Booking and content subject to , ,
handed to every attendee on the night. editorial approval *  Opportunity to network with the w ‘

attendees (list sent in advance)
The Review is a hotly-anticipated 12-page

feature will details on all the winners, Package price- £430 : The Awards ceremony
coverage from the Awards and all the Photo/video creation - £700 *  Access to the Official After Show Party
photos.

All adverts included in the Review will also Tickets - £200

appear in the digital Awards brochure.

Quarter page - £350 i ’
Half page - £550 ' &

Full page - £850
Double Page Spread - £1,500
*Book both and get 10% off
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YOUFLL BE [N GREAT COMPANNY oo

The Bath Life Awards packages work hard and effectively, connecting and promoting all kinds of businesses.
Current and previous Bath Life Awards sponsors include:

BrlstoI§Alrport @ QA VaRsH BathClinic H P H S{

DOUBLETREE COMMERCIAL Part of Circle Health Group

Amazing journeys start here by Hilton" Commercial Property STONE KING
BATH
Minuteman  “NW S GI_'Q{’
= TRUESPEED ( i i =
Press vou ) Truly better broadband. ) BlShOp Flemlng Flrst 6 Bath FHE ROYAL CRESCENT

E Bath Audi GQQED  WOODHOUSE 7 LAY triongle. n

ROBUN ACORN
HOTEL
St roesty G L2 inbico 2
Bath Volkswagen SBS ggallfg nerreness o
SeCCI BREWIN advance nUUIa BRYERS

DOLPHIN

Part of OCtOPUS

StatsBomb p | puslness P9 Knight McKenzieE&Co. .
Data Champions. = T :Jni\spt;%ement ba Fragk IJ INANCIAL m-\w(}\\\ @® SPACES. savills
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NI RECINVERON TGOV RISEONSORS

Whether you plan on hosting clients, growing your brand presence, building business connections, or rewarding your team, see
what some of our Bath Life Awards Sponsors have to say....

nouia

"We have always been extremely proud to
support our local community and
MediaClash has been instrumental in driving
creative and imaginative local initiatives.
Bath Life'is widely read and we are thrilled to
be taking part once again in the
phenomenally successful Bath Life Awards.”
— Novia

"We would like to say a big thank you for
another great evening at the Bath Life
Awards. It was especially poignant being
able to come together to celebrate local
businesses and their achievements after the
torrid 18 months we have all suffered. Some
very worthy finalists and winners and a slick
event.” — Bath Rugby

)

DOUBLETREE
by Hilton™

“| thought it was amazing and | had a really
good time, after speaking with most of the
team they all loved it as well. so thank you
from the bottom of my heart. That is really

the only feedb have - it was just great.”
It.ath

— DoubleTree
-

S

STONE KING

“As a firm founded in Bath we are delighted
to be sponsors and celebrate the city's
excellence, vibrancy and creativity.”

— Stone King

savills

“Lovely to see you last week and Mone
on another fabulous event. You guys know
how to throw a party! Everyone on my table
had a great time and thoroughly enjoyed
themselves.” — Savills

LC

MORTGAGES

"As one of Bath’s larggsit employers we're
proud to be involved in‘celebrating the
achievements of the city's fantastic business
community.” — L&C Mortgages




. BathLife [l Bristol I'ife . CardiffLife | Excterliving

AWARDS AWARDS

G EYCOIR@AVV/ARIBDS

AWARDS AWARDS
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WE LOOK FORWARD TO WORKING WITTH YOU

Annie Kelly _ Pat White Kate Griffiths
Head of Partnerships ' _ Commercial Director : Events Manager
Email e : B Email Email

Annabel North A Dan Nichols

Business Development T § Business Development
Manager

Email



mailto:annie.kelly@mediaclash.co.uk
mailto:pat.white@mediaclash.co.uk
mailto:kate.griffiths@mediaclash.co.uk
mailto:annabel.north@mediaclash.co.uk
mailto:dan.nichols@mediaclash.co.uk
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