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Connect with the most influential businesses in Bristol at .
the biggest business event of the year...
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670 20+ 200 50+

attendees Pages in Attendees at Mailshots . &
Bristol Life pre-awards
rscepti%
\"l N \
& 150+ é 350+ &K 8 ¢
Finalists Nominations - Judges
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Utilise an extensive brand-building marketing cam
receive huge profile, across multiple channels, in as

n to port your business growth:
ciation W|th our luxury media brand.
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2 Gain high-quality networking opportunities with febw bu.ess leaders in the city and
beyond...
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3 Enhance your business profile, and build your brand at the b%est business Awards in Bristol
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THE JUDGEES :

It is integral that the Awards are judged wholly independently of Bristol Life. There is a fresh panel selected each year
from the senior business community with a variety of expertise. Our previous Judges include business leaders from:
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Take the unique leadership position and showcase your brand. We collaborate closely with our Headline Sponsor to create and
deliver value, the below is an indication of the package but bespoke elements can be discussed for this level.

BEFORE

Most prominent branding and coverage in all
Awards promotion in Bristol Life.

Most prominent branding in email newsletters
sent to over 4,800 business contacts

Full page advert in the Official Awards Preview
in Bristol Life

Exclusive email newsletter sent to the Bristol
Life Awards database with your messaging

Most prominent branding on the Bristol Life
Awards website homepage

Most prominent branding and opportunity to
speak at the live-stream Finalist Grand Reveal
virtual event

Regular mentions in posts and tagged in
descriptors across Bristol Life Awards and
Bristol Life social media accounts: Twitter,
LinkedIn and Instagram

Eight places at the Finalists’ & Sponsors’
Reception event including an opportunity to
make a speech

DURING

Table of ten in the prime position at the
front of the stage at the Awards

Opportunity to make a speech at the start §

of the evening

Opportunity to network with the 670
attendees (list sent in advance)

Avrrival drinks, three-course meal, wine and
Champagne on your table

Full-page advert in the Awards Official
Showguide, given to every attendee

Most prominent branding across every
element including: Winner photo
backdrop, the Awards stage set, Official
Showguide, table plan, banners and
boards

Logo on the Hosts' presentation lecterns

Massive coverage on social media with
multiple tags

AFTER

Logo inclusion and feature in the film of
the event

Full page advert and profile in Official
Awards Review coverage in Bristol Life

An additional full page advert in Bristol
Life at any point in the campaign

Exclusive email newsletter sent to the
Bristol Life Awards database

Full summary presentation of the coverage
and branding received throughout the
entire campaign

Four places at the exclusive Sponsors’
Dinner &

Complementary tickets to a suite of
MediaClash events

CAMPAIGN INVESTMENT

£8,500 for one year
£7,500 per year for two years

£7,000 per year for three years
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PLATINUM SPONSOIR

Receive premier-level sponsorship by aligning your company with the créme-de-la-créeme Award of the event:
The Platinum Award crowns the Judges’ choice of the best winner of all Categories.

-
BEFORE DURING AFTER
. Prominent branding in all Awards +  Table of ten in a top position in front of . Half page advert and profile in Official
promotion in Bristol Life. the stage at the Awards Awards Review coverage in Bristol Life
. Prominent branding in email *  Arrival drinks, three-course meal, wine . E Full summary presentation of the
newsletters sent to over 4,800 contacts and Champagne on your table - coverage and branding received
»  Half page advert in the Official Awards »  Opportunity to network with the 670 groush ? rpaign %
Preview in Bristol Life attendees (list sent in advance) . Two places at the exclusive Sponsors’
*  Prominent branding on the Bristol Life *  Half-page advert in the Awards Official aliis
Awards website homepage Showguide, given to every attendee *  Complementary tickets to a MediaClash
. Branding and name check in the live- . Prominent branding across every Sisterevent
stream Finalist Grand Reveal element including: Winner ')to
R . ! . backdrop, Official Showguide, table ’
. egular mentions in posts across Bristol E b
Life Awards and Bristol Life social media plan, DOSEEs
accounts: Twitter, LinkedlIn, Instagram . Personal introduction to stage to
. Four places at the Finalists’ & Sponsors’ oSt diis ofe e off e e dering
Reception event *  Massive coverage on social media, with

multiple tags

CAMPAIGN INVESTMENT

£6,500 for one year
£6,000 per year for two years

£5,500 per year for three years
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Exclusive association with your chosen category and an extensive marketing package.

BEFORE

Prominent branding in all Awards
promotion in Bristol Life.

Prominent branding in email
newsletters sent to over 4,800 contacts

Profile in the Official Awards Preview in
Bristol Life

Prominent branding on the Bristol Life
Awards website homepage

Branding and name check in the live-
stream Finalist Grand Reveal

Regular mentions in posts across Bristol
Life Awards and Bristol Life social media
accounts: Twitter, LinkedlIn, Instagram

Two places at the Finalists' & Sponsors’
Reception event

CAMPAIGN INVESTMENT

£6,000 for one year

£5,500 per year for two years

£5,000 per year for three years

DURING

Table of ten

Arrival drinks, three-course meal, wine
and Champagne on your table

Opportunity to network with the 670
attendees (list sent in advance)

Profile in the Awards Official
Showguide, given to every attendee

Prominent branding across every
element including: Winner photo

AFTER

backdrop, Official Showguide, table .

plan, boards

Personal introduction to stage to
present your Award on the evening

Massive coverage on social media, with
multiple tags

Profile in Official Awards Review
coverage in Bristol Life

Full summary presentation of the
coverage and branding received
througho

t campaign
Two places at the exclusive Sponsors’

Dinner

=
Complementary tickets to a MediaClash
sister-event
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Table of ten at the Awards plus marketing package.

BEFORE DURING AFTER
*  Company name and link in email *  Table of ten +  Company name in Official Awards
newsletters sent to over 4,800 contacts . . Review coverage in Bristol Life
. Avrrival drinks, three-course meal and
+  Company name in the Official Awards wine on your table .
Preview in Bristol Life ; , ~
. Opportunity to network with the 670
. Logo and link as a Silver Sponsor on the attendees (list sent in advance) ’ %

Bzl L S EREHE IS O EE *  Logo in the Awards Official Showguide,

c A minimum of one mention in posts given to every attendee W
across Bristol Life Awards and Bristol
Life social media accounts: Twitter,
LinkedIn, Instagram

. Logo on your table, on screen and on
printed material at the event

*  Two places at the Finalists’ & Sponsors’ 7 leggedent el pog ‘

Reception event

CAMPAIGN INVESTMENT

£3,250 per year
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Full association with the popular after-event drinks which all attendees are directed to for follow-up conversations

BEFORE DURING AFTER
. Branding in all Awards promotion in +  Two tickets to the Awards o Profile in Official Awards Review
Bristol Life. . : . coverage in Bristol Life
. Arrival drinks, three-course meal, wine
*  Branding in email newsletters sent to and Champagne on your table . *  Full summary presentation of the
over 4,800 business contacts ; ) coverage and branding received
. Opportunity to network with the 670 -~ - i
. Profile in the Official Awards Preview in attendees (list sent in advance) 9 eq paig £ ]
Bristol Life . Profile in the Awards Official +  Complementary tickets to a MediaClash
*  Prominent branding on the Bristol Life Showguide, given to every attendee sister-event - Q
Awards website homepage .
*  Branding across every element
. Name check in the live-stream Finalist including: Winner photo backdrop,
Grand Reveal Official Showguide, table p., boards.
. Regular mentions in posts across Bristol . Massive coverage on social media, with
Life Awards and Bristol Life social media multiple tags

accounts: Twitter, LinkedlIn, Instagram . Opportunity to host the Official After-

*  Two places at the Finalists’ & Sponsors' Party at your venue

Reception event
P . Posters throughout the venue

advertising the after party with your

CAMPAIGN INVESTMENT branding
£4,500 for one year

£4,250 per year for two years

£3,750 per year for three years
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Full association with the exciting guest arrival drinks which is the first networking opportunity of Awards night

BEFORE DURING AFTER
. Branding as a feature Sponsor in email . Four tickets to attend the Awards o Logo in Official Awards Review
newsletters sent to over 4,800 business . ] coverage in Bristol Life
. Avrrival drinks, three-course meal and
contacts ; :
wine on your table . E Full summary presentation of the
c Logo in the Official Awards Preview in ; ) . coverage and branding received
3 . *  Opportunity to network with the 670 X
Bristol Life i 4 through campaign »
attendees (list sent in advance)
. Branding as a Feature Sponsor on the . Logo in the Awards Official Showguidle, +  Complementary tickets to a MediaClash

sister-event

Bristol Life Awards website homepage )
given to every attendee =

. Name check in the live-stream Finalist

Branding across selected elements
Grand Reveal 9

including: Official Showguide, table
. Mentions in posts across Bristol Life plan, banners and boards .

Awards and Bristol Life social media z C 2l medi th ’
accounts: Twitter, LinkedIn, Instagram overaggon social meaia, \iggtags
. Opportunity to provide up to four

banners to brand the drinks reception

space to your company

»  Two places at the Finalists' & Sponsors’
Reception event

CAMPAIGN INVESTMENT
£4,500 for one year
£4,250 per year for two years

£3,750 per year for three years
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Brand the most popular photo-feature on Awards night — the giant Bristol Life cover

BEFORE

. Branding as a feature Sponsor in email
newsletters sent to over 4,800 business
contacts

+  Logo in the Official Awards Preview in
Bristol Life

. Branding as a Feature Sponsor on the
Bristol Life Awards website homepage

. Name check in the live-stream Finalist
Grand Reveal

. Mentions in posts across Bristol Life
Awards and Bristol Life social media
accounts: Twitter, LinkedIn, Instagram

»  Two places at the Finalists' & Sponsors’
Reception event

CAMPAIGN INVESTIVIENT
£4,500 for one year

£4,250 per year for two years

£3,750 per year for three years

*Additional tickets charged at £200 each

DURING

Four tickets to attend the Awards .

Avrrival drinks, three-course meal and
wine on your table

Opportunity to network with the 670
attendees (list sent in advance)

Logo in the Awards Official Showguide,
given to every attendee

Branding across selected elements
including: Official Showguide, table

plan, boards . .

Coverage on social media, with tags
relating to the Cover Star feature —
5

Your logo on the Cover Star artwork

Opportunity to provide photographer
engagement at the feature

.*)

AFTER

Logo in Official Awards Review
coverage in Bristol Life

Full summary presentation of the
coverage and branding received

through t campaign %
y tickets to a MediaClash

Complementar
sister-event
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Sponsor the most anticipated Grand Reveal live-stream virtual event, ahead of the Awards, in which the Finalists are announced

BEFORE DURING AFTER

. Branding as a feature Sponsor in email . Four tickets to the Awards . Logo in Official Awards Review
newsletters sent to over 4,800 business . ] coverage in Bristol Life
. Avrrival drinks, three-course meal and
contacts _ ;
wine on your table . Full summary presentation of the
. Logo and link on Finalists’ email coverage apd branding received

. Opportunity to network with the 670 .
attendees (list sent in advance) throughoUt tHe erﬂTr’e q@npaign ¥

. Logo in ’Fhe Official Awards Preview in . Logo in the Awards Official Show S, *  Two places at the excluswe Sponsors’
Bristol Life Dinner

given to every attendee 2
. Branding as a Feature Sponsor on the +  Complementary tickets to a MediaClash

Bristol Life Awards website homepage, : Branding across selected elements sister-event
: Y including: Official Showgulde table
and logo and link on Finalists page

; ~ lan, boards % k.
(Highest traffic day) P ¢ &

+  Consistent branding throughout the ) Covgrage Qe SIElmERIERT - IEEs
relating to the Grand Reveal

live-stream Finalist Grand Reveal =  @3Youlube

announcement (highest open rates)

. Opportunity to speak at the Grand
Reveal event

. Mentions in posts across Bristol Life
Awards and Bristol Life social media CAMPAIGN INVESTIVIENT
accounts: Twitter, LinkedIn, Instagram. £4,000 for one year
Link and logo included on the day
(huge engagement)

Bristol Life

AWARDS 2022

GRAND
~ REVEAL .

£3,500 per year for two years

£3,000 per year for three years

+  Two places at the Finalists’ & Sponsors’
Reception event *Additional tickets charged at £200 each
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Full association with the pre-Awards gathering that all Finalists’ & Sponsors’ are invited to

BEFORE

. Branding as a Feature Sponsor in email
newsletters sent to over 4,800 business
contacts

+  Logo in the Official Awards Preview in
Bristol Life

. Branding as a Feature Sponsor on the
Bristol Life Awards website homepage

. Name check in the live-stream Finalist
Grand Reveal

. Mentions in posts across Bristol Life
Awards and Bristol Life social media
accounts: Twitter, LinkedIn, Instagram

. Six places at the Finalists’ & Sponsors’
Reception event

. Opportunity to speak at the Finalists’ &
Sponsors’ Reception

. Opportunity to provide up to four
banners to brand the Finalists &
Sponsors Reception

DURING

CAMPAIGN INVESTMENT

Four tickets to the Awards .

Avrrival drinks, three-course meal and
wine on your table

Opportunity to network with the 670
attendees (list sent in advance)

Logo in the Awards Official Showguide,
given to every attendee

Branding across selected elements
including: Official Showguide, table

plan, banners . ‘

Coverage on social media, with tags
relating to Finalists & Sponsors’
Reception

£4,500 for one year
£4,000 per year for two years

£3,500 per year for three years

*Additional tickets charged at £200 each

AFTER

Logo in Official Awards Review
coverage in Bristol Life

Full summary presentation of the
coverage and branding received
througho

? campaign ®
Two places at the exclusive Sponsors’

Dinner

=
Complementary tickets to a MediaClash
sister-event
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Association and branding of the popular media wall which hosts social content associated with the event,

shown on the big screen on Awards night during arrival and dinner

BEFORE

. Branding as a Feature Sponsor in email
newsletters sent to over 4,800 business
contacts

+  Logo in the Official Awards Preview in
Bristol Life

. Branding as a Feature Sponsor on the
Bristol Life Awards website homepage

. Mentions in posts across Bristol Life
Awards and Bristol Life social media
accounts: Twitter, LinkedlIn, Instagram

*  Two places at the Finalists’ & Sponsors’

Reception event

CAMPAIGN INVESTMIENT
£3,500 for one year

£3,000 per year for two years

£2,500 per year for three years

*Additional tickets charged at £200 each

DURING

Two tickets to attend the Awards o

Avrrival drinks, three-course meal and
wine on your table

Opportunity to network with the 670
attendees (list sent in advance)

Logo in the Awards Official Showguide,
given to every attendee

Branding across selected elements
including: Official Showguide, table

plan, banners . .

Coverage on social media, with tags

Prominent logo included as part of
media wall

§2 We're absolutely thrilled to have won the
bristollifeawards 'Charity Of The Year' alongside our

& friends at caringinbristol (f}) Congratulations to all of the
winners! Including our partners at talkelubuk &

@
-

#BristolLifeAwards

AFTER

Logo in Official Awards Review
coverage in Bristol Life

Full summary presentation of the

coverage branding received

througho ' campaign ®
Two places at the exclusive Sponsors’

Dinner ‘
-

Complementary tickets to a MediaClash
sister-event

'YOURLOGO HERE

“ |l|‘ijlg)||,ilt‘

RT @Bristol_Cl: ...
| @studiogiggle to
@BristolLifeAwds
member communi

bristolpride to name a few Q'@ #4Quarters1Community
#bristollifeawards #Bristol #Community #Charity #Awards

o

RT @BristolLifeAwds: Next up we have our award for
Technology and Innovation... congratulations to

. @ProctorsBristol for breaking the boundaries in 2021!
\ | #BristolLifeAwards Sponsored by: @Entre_Conf

N

...and we have to add

| create a trio of @Bristc
from the BC| member
#BristolLifeAwards
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Provide a service for the event and its attendees and receive the following Partner Package

BEFORE DURING AFTER

. Named and linked as an Event Partner . Named in the Awards Official . Nerreel n ©es Amerds Bevien
in email newsletters sent to over 5,000 Showguide, given to every attendee coverage in Bristol Life

business contacts : el
. Coverage on social media, with tags ‘

. Named in the Official Awards Preview in
Bristol Life

. Logo and link as an Event Partner on
the Bristol Life Awards website
homepage

. Mentions in posts across Bristol Life
Awards and Bristol Life social media
accounts: Twitter, LinkedIn, Instagram

»  Two places at the Finalists' & Sponsors’
Reception event

CAMPAIGN INVESTIMIENT

Bespoke packages from £750 plus tickets
at £200/head
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SPONSQRSHIP OPTIONS SUMMARY

HEADLINE

PLATINUM

GOLD CATEGORY

AFTER PARTY

DRINKS RECEPTION

COVERSTAR

FINALISTS' & SPONSORS’ RECEPTION

GRAND REVEAL

MEDIA WALL
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Enhance your chosen sponsorship by adding the following:

ADVERT IN OFFICIAL PREVIEW & SOCIAL MEDIA PROMO EXTRA TICKETS -
REVIEW . 15-309Bnd video or up to three »  Tickets sell out every year when Finalists
Have your advert appear alongside the images hosted on main feed of Bristol are announ;ed. As a Sponsor.there is
Official Awards Preview and Review Life Awards Instagram with caption tag 2 Uliefts Bemelli of seing s o
B e BristollLite, and key message. buy up to four more tickets before they
; ; . are even made available to Finalists.
The Preview is a prominent 8-page feature ~ *  Main post shared to stories, plus two ,
with information about the Finalists further stories with a link ¥ Inwtedmo*g : colleliagues to *
. ' attend. Inc ery ticket is:
Judges, Sponsors, images from the «  Content also shared on Twitter 2
Finalists & Sponsors Reception and what . N ' »  Appear on list of attendees
to expect from the big night. +  Option to run a competition (prize must = O
be minimum value of £500) *  Arrival drinks, three-course meal and
All adverts included in the Preview will also . . wine on your table
appear in the event Official Showguide *  Booking and content subject to : :
handed to every attendee on the night. editorial approval $ I o el e eert St e 071

attendees (list sent in advance)
The Review is a hotly-anticipated 12-page
feature will details on all the winners,

coverage from the Awards and all the Photo/video creation - £700 *  Access to the Official After Show Party

photos.
All adverts included in the Review will also Tickets - £200
appear in the digital Awards brochure. e

Package price- £430 *  The Awards ceremony >

Quarter page - £350
Half page - £550

Full page - £850
Double Page Spread - £1,500
*Book both and get 10% off
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The Bristol Life Awards packages work hard and effectively, connecting and promoting all kinds of businesses.
Current and previous Bristol Life Awards sponsors include:

. \ . ) Main n
Bristal Apo COMMERCIAL WE{£N Interiors WNDERSON
COLLEGE BRISTOL ‘ _ ACORN
@ _& creative IHATCHER§ *clarke P+S T yta'
WI||FT;9E PROCTOR + STEVENSON Let's Grow Together

triongle. Baltimere HARBOUR

CONSULTING HOTELS

gvrsd
H CABOT CIRCUS '"._Ki ﬁ;j
. BRISTOL N
4\

) <3 CLIFTON
7N BURSTON _

o e .Brunel )" coox COLLEGE
B r |t| Sh CO rner S h (o] p Commercial Provertv Consultants
British Brands, Delivered Worldwide

datasharp

’/_7:_ P S ( Z ) Lmls ' Bristol City Centre integrated communications
i THE +

BRISTOL

| PUB (‘U PROCTOR + STEVENSON \ ’
‘0. Mercure
/SVWV

o 16Ro0" :
‘ SPACES' BuildBristol . Bevan Brittan Q)

Lufthansa



\

A

Bristol Life

AWARDS

!

ESTIVIG©NIZAIES

Whether you plan on hosting clients, growing your brand presence, building business connections, or rewarding your team, see
what some of our Bristol Life Awards Sponsors and attendees have to say....

THATCHERS

WHAT CIDER'S SUPPOSED T0 TASTE LIKE

“It was a great evening — really
enjoyed it and so did the table
guests! So many friendly faces
around too - feels like all my worlds
of sports partners, events and
suppliers all coming together!”

Thatchers — Philip McTeer,
Category sponsor

University
e ok
BrlstOI England

“It was a great night on Thursday —
| can’t believe how many people
you managed to get there! Very
well organised and a really good
diversity of businesses. Lovely to
come away with a win too! It was a
really enjoyable evening and you
guys obviously worked incredibly
hard to make it happen.”

UWE - Finalist

M

huboo

“It was the best event |'ve been to
at Ashton gate! Thoroughly
enjoyed myself.”

Huboo - Paul Dodd, Judge




. BathLife Bristol Life . CardiffLife . ExeterLiving
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THE CITY AWARDS
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WE LOOK FORWARD TO WORKING WITH YOU

Harriette Dixon Neil Snow Claudia Butler
Head of Partnerships Head of Commercial Head of Events
Email Email Email

L 1]
1

I . )
LA | RNTTTY

Craig Wallberg Jake Horwood
Business Development vy T Business Development
Manager T Manager

Email " e | mmmes B Email
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mailto:claudia.butlers@mediaclash.co.uk
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