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SIRONSORS Ll RABENERIS .

Utilise an extensive brand-building marketing campaign to support your business growth:
receive huge profile, across multiple channels, in association with our luxury media brand. ©
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2 Gain high-quality networking opportunities with fellow business leaders in the city and
beyond... *
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3 Enhance your business profile, and build your brand at the biggest business eventin Exeter
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THE JUDGIEES

It is integral that the Awards are judged wholly independently of Exeter Living. There is a fresh panel selected each year
from the senior business community with a variety of expertise. Our previous Judges include business Iead%s from:
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Take the unique leadership position and showcase your brand. We collaborate closely with our Headline Sponsor to create and
deliver value, the below is an indication of the package but bespoke elements can be discussed for this level.

BEFORE

Most prominent branding in email newsletters
sent to over 3,800 business contacts

Social media video asset created and shared
multiple times

Exclusive email newsletter sent to the Exeter
Living Awards database with your messaging

Most prominent branding on the Exeter Living
Awards website homepage

Company profile on Awards website

Most prominent branding and opportunity to
speak at the live-stream Finalist Grand Reveal
virtual event

Regular mentions in posts and tagged in
descriptors across Exeter Living Awards and
Exeter Living social media accounts: Twitter,
LinkedIn and Instagram

Eight places at the Finalists’ & Sponsors’
Reception event including an opportunity to
make a speech

Opportunity to provide banners to display at
the Finalists & Sponsors’ Reception

DURING

Table of ten in the prime position at the
front of the stage at the Awards

Opportunity to make a speech at the start
of the evening

Opportunity to network with the 500
attendees (list sent in advance)

Avrrival drinks, three-course meal, wine and
Champagne on your table

Full-page advert in the Awards Official
Showguide on a cover position, given to
every attendee

Most prominent branding across every
element including: Winner photo
backdrop, the Awards stage set, Official
Showguide, table plan, banners and
boards

Logo on the Hosts’ presentation lecterns

Massive coverage on social media with
multiple tags

AFTER

Logo inclusioniand feature in the film of
the event

Exclusive email newsletter sent to the
Exeter Living Awards database

Full summary presentation of the coverage
and branding received throughout the
entire campaign

Four places at the exclusive Sponsors’
Dinner

Complementary tickets to a suite of
MediaClash events

CAMPAIGN INVESTMENT

£8,000 for one year
£6,750 per year for two years

£6,000 per year for three years
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PLATINUM SPONSOIR

Receive premier-level sponsorship by aligning your company with the créme-de-la-créeme Award of the event:
The Platinum Award crowns the Judges’ choice of the best winner of all Categories.

BEFORE

Prominent branding in email newsletters
sent to over 3,800 contacts

Social media video asset created and
shared multiple times

Prominent branding on the Exeter Living
Awards website homepage

Profile on the Exeter Living Awards website

Branding and name check in the live-
stream Finalist Grand Reveal

Regular mentions in posts across Exeter
Living Awards and Exeter Living social
media accounts: Twitter, LinkedIn,
Instagram

Four places at the Finalists’ & Sponsors’
Reception event

Opportunity to provide banners to display
at the Finalists & Sponsors’ Reception

DURING

CAMPAIGN INVESTMENT

Table of ten in a top position in front of Q :
the stage at the Awards

Arrival drinks, three-course meal, wine
and Champagne on your table $

Opportunity to network with the 500
attendees (list sent in advance) 0

Full-page advert in the Awards Official .
Showguide, given to every attendee

Prominent branding across every
element including: Winner photo
backdrop, Official Showguide, table
plan, boards

Personal introduction to stage to
present the top Award of the evening

Massive coverage on social media, with
multiple tags

£5,500 for one year

£5,000 per year for two years

£4,500 per year for three years

AFTER

Full summary presentation of the
coverage{@d"branﬂng received -
throughout the entire campaign

Two places at the exclusive Sponsors’
Dinner

Complementary tickets to a MediaClash
sister-event
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Exclusive association with your chosen category and an extensive marketing package.

BEFORE

Prominent branding in email
newsletters sent to over 3,800 contacts

Prominent branding on the Exeter
Living Awards website homepage

Social media video asset created and
shared multiple times

Profile on the Exeter Living Awards
website

Branding and name check in the live-
stream Finalist Grand Reveal

Regular mentions in posts across Exeter
Living Awards and Exeter Living social
media accounts: Twitter, LinkedIn,
Instagram

Two places at the Finalists’ & Sponsors'’
Reception event

Opportunity to provide banners to
display at the Finalists & Sponsors’
Reception

DURING

Table of ten

Arrival drinks, three-course meal, wine
and Champagne on your table

Opportunity to network with the 450
attendees (list sent in advance)

Profile in the Awards Official
Showguide, given to every attendee

Full-page advert in the Official
Showguide

Prominent branding across every
element including: Winner photo
backdrop, Official Showguide, table
plan, boards

Personal introduction to stage to
present your Award on the evening

Massive coverage on social media, with
multiple tags

CAMPAIGN INVESTMIENT
£5,000 for one year

£4,500 per year for two years

£4,000 per year for three years

AFTER

Profile in Official Awards Review
coveragei eter Living

Full summa ation of the
coverage and brandmg received
throughout the entire campaign

Two places at the exclusive Sponsors’
Dinner

Complementary tickets to a MediaClash
sister-event
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BEFORE

Company name and link in email
newsletters sent to over 3,800 contacts

Logo and link as a Silver Sponsor on the
Exeter Living Awards website
homepage

A minimum of one mention in posts
across Exeter Living Awards and Exeter
Living social media accounts: Twitter,
LinkedIn, Instagram

Two places at the Finalists’ & Sponsors'’
Reception event

Table of ten at the Awards plus marketing package.

DURING

Table of ten

Avrrival drinks, three-course meal and
wine on your table

Opportunity to network with the 500
attendees (list sent in advance)

Logo in the Awards Official Showguide,
given to every attendee

Logo on your table, on screen and on

printed material at the event

Tagged on social media posts

_ AFTER

"~ +  Company name in Official Awards

Review coverage.inExeter Living

i

CAMPAIGN INVESTMENT

£2,500 for one year
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Sponsor the most anticipated Grand Reveal live-stream virtual event, ahead of the Awards, in which the Finalists are announced

BEFORE THE AWARDS

Branding as a feature Sponsor in email
newsletters sent to over 3,800 business
contacts

Logo and link on Finalists’ email
announcement (highest open rates)

Branding as a Feature Sponsor on the
Exeter Living Awards website
homepage, and logo and link on
Finalists page (Highest traffic day)

Consistent branding throughout the
live-stream Finalist Grand Reveal

Opportunity to speak at the Grand
Reveal event

Mentions in posts across Exeter Living
Awards and Exeter Living social media
accounts: Twitter, LinkedIn, Instagram.
Link and logo included on the day
(huge engagement)

Two places at the Finalists’ & Sponsors’
Reception event

DURING THE AWARDS

Four tickets to attend the Awards

Avrrival drinks, three-course meal and
wine on your table

Opportunity to network with the 500
attendees (list sent in advance)

Logo in the Awards Official Showguide,
given to every attendee

Branding across selected elements
including: Official Showguide, table
plan, boards

Coverage on social media, with tags
relating to the Grand Reveal

CAMPAIGN INVESTMIENT

£3,000 for one year
£2,500 per year for two years

£2,000 per year for three years

*Additional tickets charged at £155 each

AFTER THE AWARDS

Full summary presentation of the
coverage andbranding received
throughout the entire campaign

Two places at the exclusive Sponsors’
Dinner

Complementary tickets to a MediaClash
sister-event

= [E3ouTube

exeter living awards
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Full association with the pre-Awards gathering that all Finalists’ & Sponsors’ are invited to

BEFORE THE AWARDS

. Branding as a Feature Sponsor in email
newsletters sent to over 3,800 business
contacts

. Branding as a Feature Sponsor on the
Exeter Living Awards website
homepage

. Name check in the live-stream Finalist

Grand Reveal

e Mentions in posts across Exeter Living
Awards and Exeter Living social media
accounts: Twitter, LinkedIn, Instagram

. Six places at the Finalists’ & Sponsors’
Reception event

. Opportunity to speak at the Finalists’ &
Sponsors’ Reception

J Opportunity to provide up to four
banners to brand the Finalists &
Sponsors Reception

DURING THE AWARDS

AFTER THE AWARDS

Full summary presentation of the

coverage@r ing received
campaign ®

throughoutith

Two tickets to the Awards

Avrrival drinks, three-course meal and
wine on your table
Two places at the exclusive Sponsors’

Opportunity to network with the 450 Dinner

attendees (list sent in advance)

+  Complementary tickets to a MediaClash
sister-event

Logo in the Awards Official Showguide,
given to every attendee ‘f 0

Branding across selected elements
including: Official Showguide, table
plan, banners

Coverage on social media, with tags
relating to Finalists & Sponsors'’
Reception

CAMPAIGN INVESTMENT

£3,500 for one year
£3,000 per year for two years

£2,500 per year for three years

*Additional tickets charged at £155 each
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Full association with the exciting guest arrival drinks which is the first networking opportunity of Awards night

BEFORE THE AWARDS

. Branding as a feature Sponsor in email
newsletters sent to over 3,800 business
contacts

. Logo in the Official Awards Preview in
Exeter Living

. Branding as a Feature Sponsor on the
Exeter Living Awards website
homepage

. Name check in the live-stream Finalist

Grand Reveal

e Mentions in posts across Exeter Living
Awards and Exeter Living social media
accounts: Twitter, LinkedIn, Instagram

«  Two places at the Finalists' & Sponsors’
Reception event

CAMPAIGN INVESTMENT

£3,500 for one year
£3,000 per year for two years

£2,500 per year for three years

*Additional tickets charged at £155 each

DURING THE AWARDS

Two tickets to the Awards

Avrrival drinks, three-course meal and
wine on your table

Opportunity to network with the 450
attendees (list sent in advance)

Logo in the Awards Official Showguide,
given to every attendee @ ‘

Branding across selected elements
including: Official Showguide, table
plan, banners and boards

Coverage on social media, with tags

Opportunity to provide up to four
banners to brand the drinks reception
space to your company

AFTER THE AWARDS

Full summary presentation of the

coverage randing received
campaign ®

throughou

Complementary tickets to a MediaClash

] aﬁ"

sister-event
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Brand the most popular photo-feature on Awards night

BEFORE THE AWARDS

Branding as a feature Sponsor in email
newsletters sent to over 3,800 business
contacts

Branding as a Feature Sponsor on the
Exeter Living Awards website
homepage

Name check in the live-stream Finalist

Grand Reveal

Mentions in posts across Exeter Living
Awards and Exeter Living social media
accounts: Twitter, LinkedIn, Instagram

Two places at the Finalists’ & Sponsors'’

Reception event

CAMPAIGN INVESTMIENT

£3,500 for one year
£3,000 per year for two years

£2,500 per year for three years

*Additional tickets charged at £155 each

DURING THE AWARDS

Two tickets to the Awards

Avrrival drinks, three-course meal and
wine on your table

Opportunity to network with the 500
attendees (list sent in advance)

Logo in the Awards Official Showguide,
given to every attendee

Branding across selected elements
including: Official Showguide, table
plan, boards

Coverage on social media, with tags
relating to the Cover Star feature

Your logo on the Cover Star artwork

Opportunity to provide photographer
engagement at the feature

AFTER THE AWARDS

Logo in Official Awards Review
coverage in ExetenlLiving

Full summary presentation of the
coverage and branding received
throughout the entire campaign

Complementary tickets to a MediaClash
sister-event
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Full association with the popular after-event drinks which all attendees are directed to for follow-up conversations

BEFORE

Branding in email newsletters sent to
over 3,800 business contacts

Prominent branding on the Exeter
Living Awards website homepage

Name check in the live-stream Finalist
Grand Reveal

Regular mentions in posts across Exeter
Living Awards and Exeter Living social
media accounts: Twitter, LinkedIn,
Instagram

Two places at the Finalists’ & Sponsors'’
Reception event

CAMPAIGN INVESTMIENT

£4,000 for one year

£3,750 per year for two years

£3,250 per year for three years

*Additional tickets charged at £155 each

DURING

Two tickets to the Awards

Arrival drinks, three-course meal, wine
and Champagne on your table

Opportunity to network with the 500
attendees (list sent in advance)

Profile in the Awards Official
Showguide, given to every attendee

Branding across every element
including: Winner photo backdrop,
Official Showguide, table plan, boards

Massive coverage on social media, with
multiple tags

Opportunity to host the Official After-
Party at your venue

Posters throughout the venue
advertising the after party with your
branding

AFTER

Full summary presentation of the
coverage and branding received
throughout'the entire campaign

Two places at the exclusive Sponsors’
Dinner

Complementary tickets to a MediaClash
sister-event
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Association and branding of the popular media wall which hosts social content associated with the event,
shown on the big screen on Awards night during arrival and dinner

BEFORE THE AWARDS

Branding as a Feature Sponsor in email
newsletters sent to over 3,800 business
contacts

Branding as a Feature Sponsor on the
Exeter Living Awards website
homepage

Mentions in posts across Exeter Living
Awards and Exeter Living social media
accounts: Twitter, LinkedIn, Instagram

Two places at the Finalists’ & Sponsors'
Reception event

DURING THE AWARDS

Two tickets to the Awards

Avrrival drinks, three-course meal and
wine on your table

Opportunity to network with the 450
attendees (list sent in advance)

Logo in the Awards Official Showguide,
given to every attendee

Branding across selected elements
including: Official Showguide, table
plan, banners

Coverage on social media, with tags

Prominent logo included as part of
media wall

AFTER THE AWARDS

. Full summany presentation of the
coverage and branding received
throughout'the entire campaign

*  Two places at the exclusive Sponsors’
Dinner

+  Complementary tickets to a MediaClash
sister-event

YOURLOGO
HERE

CAMPAIGN INVESTMIENT
£3,000 for one year

£2,500 per year for two years

£2,000 per year for three years

*Additional tickets charged at £155 each
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Provide a service for the event and its attendees and receive the following Partner Package

BEFORE THE AWARDS DURING THE AWARDS AFTER THE AWARDS

. Named and linked as an Event Partner . Named in the Awards Official . «  Taggedin
in email newsletters sent to over 3,800 Showguide, given to every attendee B el
business contacts

cial media and linked on

'Wing the Awards &

. Coverage on social media, with tags

. Logo and link as an Event Partner on
the Exeter Living Awards website 2 ExelerLiving T 2 ExeterLi
homepage & AW .} AWARDS 2

o Mentions in posts across Exeter Living
Awards and Exeter Living social media
accounts: Twitter, LinkedIn, Instagram

ExeterlLiving

*  Two places at the Finalists’ & Sponsors' I8 ‘“‘\2§>‘<

Reception event S
rLiving xeterliving xeterliving Exeterliving l‘,\vlm“l‘»\lng

& INDIGO
PR
Exterl g 0 QUM Q"@}‘

INDIGO

CAMPAIGN INVESTIMIENT

Bespoke packages from £750 plus tickets
at £155/head




HEADLINE

PLATINUM

GOLD CATEGORY
COVERSTAR
DRINKS RECEPTION
AFTER PARTY

FINALISTS' & SPONSORS' RECEPTION

GRAND REVEAL

MEDIA WALL
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Enhance your chosen sponsorship by adding the following:

ADVERT IN OFFICIAL AWARDS
SHOWGUIDE

Have your advert appear in the Official
Awards show guide which is published
online in advance and given to every
attendee.

The guide contains information about the
Finalists, Judges, Sponsors, images from
the Finalists & Sponsors Reception and
what to expect from the big night.

All adverts included in the Preview will also
appear in the event Official Showguide
handed to every attendee on the night.

Quarter page - £150
Half page - £350

Full page - £500
Double Page Spread - £1,000

SOCIAL MEDIA PROMO

15-30 second video or up to three
images hosted on main feed of Exeter
Living Awards Instagram with caption
tag and key message.

Main post shared to stories, plus two
further stories with a link

Content also shared on Twitter

Option to run a competition (prize must
be minimum value of £500)

Booking and content subject to
editorial approval

Package price- £430

Photo/video creation - £700

EXTRA TICKETS

Tickets sell out every year when Finalists
are announced. As a Sponsor there is
an extra unique benefit of being able to
buy up to four more tickets before they
are even made available to Finalists.

Invite more clients and colleagues to
attend. Included in every ticket is:

Appear on list of attendees

Arrival drinks, three-course meal and
wine on your table

Opportunity to network with the 500
attendees (list sent in advance)

The Awards ceremony

Access to the Official After Show Party

Tickets - £155

»
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The Exeter Living Awards packages work hard and effectively, connecting and promoting all kinds of businesses.
Current and previous Exeter Living Awards sponsors include:

/\ |
@lgb'rd ne, uUs Mercure I CUILDRALL exetercollege

|
() Bishop Fleming  [Jig SETsavaree Re”é'us FOWLER

Part of the SETsquared Partnership FINANCIAL PLANNING

C o 8 EXETER
Blue E.ST/MTE/\/\GFE;I,T OXYGEN@HOUSE trlbngle. : N SCIENCE

94 PARK

TechnologySupportinnovation

PPPPPPPPPPP AGEMENT SPECIALIST

\V.74 \V Y,
exeter works E;‘gt er C LOC KWI SE n O WARWICK exeter works
ACORN
g THEIVY
FullFibre, PINK-M0ON  #Princesshay =

SWZNEWZAPP SN N MARS
COMMUNICATIONS Z(LGrlﬁln COMMERCIAL STOVAX GAZCO
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Whether you plan on hosting clients, growing your brand presence, building business connections, or rewarding your team, see
what some of our previous Exeter Living Awards Sponsors have to say....

*Prmcesshay

Exeter

“As always it was a fantastic
event and celebration of all that
makes Exeter so special,
interesting and ever evolving.”

Princesshay, Sponsor 2022

“Sponsoring the Exeter Living
Awards has given us a great
opportunity to support the
exciting and diverse business
community in Exeter. The
Awards dinner was a fantastic
event. As a team, we are
relatively new to Exeter and this
has helped us make some
valuable connections.”

Yellowtail Financial Planning,
Sponsor, Sponsor 2023

exetercollegd

“What a brilliant night — the
power of Exeter! It has become
a 'must go to’ event, a real
credit to you.”

Exeter College, Sponsor
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Hariette Dixon e Claudia Butler Paula Miller
Head of Partnerships : 1 Head of Events ' ; Head of Commerecial

Email
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